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Division 58:  Western Australian Tourism Commission, $34 208 000 - 
Mrs Hodson-Thomas, Chairman. 

Mr Brown, Minister for Tourism. 

Mr R.J. Muirhead, Acting Chief Executive Officer. 

Mr R.H. Wilson, General Manager, Operations. 

Mr P.G. Kealley, Manager, Financial Services. 

Ms L.L. Wayman, General Manager, EventsCorp. 

Ms SUE WALKER:  I refer to purchase of outputs at page 1017.  A figure of $37 million is in column 3 and 
$34 million is in column 4, which is a seven per cent reduction despite a three per cent CPI.  That equates in real 
terms to a 10 per cent budget reduction.  Does the minister agree with that? 

Mr BROWN:  There is a reduction in the capital contribution.  It is a matter of which part of the budget is looked 
at.  I understand that the capital contribution relates to the transfer of the Perth convention and exhibition centre 
into the budget of the Minister for Housing and Works.  The recurrent budget figure for 2000-01 is 
$31.383 million.  It is estimated to increase in 2001-02 to $31.934 million.  The capital expenditure is reduced 
primarily as a result of the transfer from this item to the Minister for Housing and Works.  

Ms SUE WALKER:  Given that there is a $2.8 million shortfall in the budget and in the light of the recent Ansett 
Australia crisis the Government has agreed to an allocation of an extra $5 million, does that mean that in real 
terms, $2.2 million is being put back into tourism? 

Mr BROWN:  I will go through the figures again. 

Ms SUE WALKER:  You do not need to go through them again. 

Mr BROWN:  As the member for Nedlands can see, the capital contribution in the 2000-01 budget was 
$2 612 million and the contribution for 2001-02 is $482 000.  The differential in the capital contribution is about 
$2.1 million.  I do not have the forward estimates of the last budget in front of me for the Perth convention and 
exhibition centre, but from recollection, they were about $2 million.  With the transfer of the convention centre 
funds to the portfolio of the Minister for Housing and Works, there is a paper reduction in the capital 
contribution but there is an increase in recurrent funding.  The $5 million contribution towards assisting the 
tourism industry due to the double whammy of the terrorist attacks in the United States and the collapse of 
Ansett is of course recurrent expenditure and must be shown on that line.  

Ms SUE WALKER:  Where will the $5 million come from?  It is not in those figures.  

Mr BROWN:  That is right. 

Ms SUE WALKER:  Where will it come from?   

Mr BROWN:  It will be made available by government.  

Ms SUE WALKER:  Where will it come from? 

Mr BROWN:  That is to be determined.  The Government will see that the funds are included in the tourism 
budget. 

Ms SUE WALKER:  I understand there will be a short-term, long-term and medium-term apportionment of the 
$5 million.  On what will each amount be spent and when?   
[2.10 pm] 
Mr MUIRHEAD:  It is too early to allocate the full amount.  However, specific expenditure has been agreed to 
and signed off by the Western Australian Tourism Commission Board.  The amount of $50 000 has been put into 
an intrastate radio campaign to immediately generate intrastate tourism, which is incremental tourism, to replace 
the loss of both interstate and international tourism.  An intrastate industry catalogue, which will be launched on 
27 or 28 October, has also been agreed.  It is expected to be a 90 to 100-page catalogue.  It will run over a six to 
seven-month period, and we have allocated $150 000 to that.  That will enable industry to have a preferential 
rate.  There has also been a commitment of $155 000 to an advertising campaign for intrastate television 
advertising.  That is for the production of five television advertisements.  An amount of $250 000 has been 
allocated to a national print campaign, although that is on hold until we get greater capacity on the east-west 
trunk route.  There has been an agreement that each of the regional tourism associations can apply for up to 
$50 000 specifically for their own marketing and promotional campaigns.  There has also been agreement that 
there will be up to $50 000 for a metropolitan tourism advertising campaign.  Those amounts come to a total of 
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$1.155 million.  That is the immediate-term activity.  The expenditure for the mid and long term is still being 
developed.  Indeed, we must wait to see what will happen with our interstate capacity and international 
confidence before we look at the ways in which that will be spent. 

Mr BARRON-SULLIVAN:  We have just heard the detail of where a lot of this $5 million will be spent.  We 
were led to believe by the Treasurer that the money had been allocated - an appropriation had been made from 
somewhere.  The $5 million must be there.  A decision must have been made by now on where it will come 
from, if decisions are being made on where it will be spent.  Surely the minister can tell us where that money is 
coming from.  It is not a small amount of money.  
Mr BROWN:  Certainly, the $5 million has been allocated.  In my last conversations with the Treasurer, it was 
indicated that some discussions were going on about where that would be drawn from, or whether it would be 
supplementary funding at the end of the year.  Unfortunately, I was not at the last cabinet meeting due to other 
commitments.  Therefore, I do not know whether a decision was made at that meeting. 
Mr BARRON-SULLIVAN:  Will the minister agree to provide that by way of supplementary information? 
Mr BROWN:  If the decision has been made, yes, I am happy to do so.  
Ms SUE WALKER:  Mr Muirhead just said that $1.15 million has been allocated.  However, my figures show 
that only $355 000 of that is intended to be spent in the short term.  There are six items.  The fifth states that each 
of the regions will be allocated up to $50 000, on application.  What criteria will be looked at?  How hard or easy 
will it be for those regions - I think there are 10 of them - to gain access to that $50 000 immediately?  Have any 
applied? 

Mr BROWN:  The guidelines are being finalised at present.  It is anticipated that they will be available for my 
consideration within the next few working days.  Once I have considered those guidelines, they will be made 
available to the regional tourism associations so that they can apply.  They will not simply apply for $50 000.  
The application must indicate what is intended to be done with that $50 000, and it will need to be approved 
through the Western Australian Tourism Commission. 

Ms SUE WALKER:  Who is preparing the guidelines? 

Mr BROWN:  WATC. 

Ms SUE WALKER:  Can you give us an outline of those guidelines? 

Mr BROWN:  No, I cannot, because I have not seen them yet.  They are being prepared.  Once they have been 
prepared, I will look at them.  If I am satisfied with them, once we have gone through the process and signed off, 
they will be made available generally.  However, until that happens, I cannot give the member an outline of the 
guidelines. 

Ms SUE WALKER:  A crisis meeting was held a few days ago regarding the Tourism Council -  

Mr HYDE:  I have a point of order.  On what line item is this supplementary question? 

Ms SUE WALKER:  We are still dealing with the grand total of the budget estimate on page 1017, and the 
$5 million that has been allocated for the crisis. 

Mr HYDE:  It is drawing a long bow to say that this is a supplementary question on the initial question. 

The CHAIRMAN:  I will allow the member for Nedlands to ask the next question, but she must be mindful that 
five other members have sought the call. 

Ms SUE WALKER:  In fairness, I am happy for the Chair to take other questions at the moment, and I will come 
back to my question later. 

Mr BARRON-SULLIVAN:  On a point of order, could I clarify whether the supplementary information that is to 
be provided was recorded? 

The CHAIRMAN:  No, I did not get any undertaking that supplementary information would be provided. 

Ms SUE WALKER:  I asked for the guidelines. 

Mr BROWN:  We will not provide the guidelines by way of supplementary information, but we will provide 
them generally.  All the RTAs will have to be advised what the guidelines are.  Therefore, it will be a public 
document.  

Mr BARRON-SULLIVAN:  No, I was referring to the supplementary information that I thought I had asked for 
about where the $5 million will come from.  The minister mentioned that he was not at the last cabinet meeting. 

Mr BROWN:  Certainly.  We are able to provide that. 
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Mr HYDE:  On page 1020, under decisions taken since state election, there is a commitment of $500 000 per 
annum to be spent on country tourist bureaus.  How exactly will this money be spent?  Will any account be taken 
of the disproportionate impact of the Ansett Australia Ltd collapse on the more remote regions in the State?  
Perhaps the minister will also detail how this will relate to the other commitment that appears on that page; that 
is, to provide an additional $2 million to market regional and rural Western Australia. 

Mr BROWN:  During the election campaign we promised to allocate $2 million over four years to visitor 
centres.  The budget provides $500 000 a year for the four years.  Part of that money is in the process of being 
allocated.  The Western Australian Tourism Commission has devised the WA network, which is a network 
designed to ensure that people, when seeking information about locations, will be electronically connected to the 
visitor centre in the area about which they are inquiring.  Therefore, if they are inquiring about Kalbarri, they 
will get straight through to the visitor centre in Kalbarri.   

There is a cost for operators to get onto that network.  We have reduced that cost.  We have told the visitor 
centres that for each operator they put onto the network, we will provide them with a subsidy of $100.  That will 
go direct to the visitor centres, as an encouragement for them to get people onto the network.  Therefore, part of 
that $500 000 will go to visitor centres that sign up operators to get them onto the WA visitor network.  That has 
also reduced the cost for operators to get onto the network.  

Discussions are currently taking place with the industry about the most appropriate means of allocating the 
residual part of the money, which, of course, is the bulk of it.  I am keen for the funds to be allocated in such a 
way that visitor centres will be strengthened.  At one stage visitor centres received a recurrent grant.  That was 
reduced substantially, or ended.  As a result of that, a number of visitor centres are struggling.  I believe that we 
should look at ways of strengthening visitor centres.  In some instances that might be by way of collocation with 
other agencies, or whatever.  However, it is important for there to be visitor centres and for them to be viable.  
We want to allocate the remainder of the funds in a way that will add to the vitality of those visitor centres.  We 
are working through that.  We have not yet determined how that will be done, but my general view is that we 
should head down that path.  Discussions are being held with the industry, and a decision will be made within 
the next month or so.   

[2.20 pm] 

Mr BARRON-SULLIVAN:  Page 1017 states that one of the significant issues and trends is that the commission 
will place greater focus on the seniors market.  Page 1018 states that a key issue is competition from other States 
for the overall tourism market.  Page 1023 states that a major initiative for 2001-02 is cooperative advertising 
with strategic partners.  Does the WA Tourism Commission consider that other government agencies should be, 
could be or are strategic partners in the process of marketing the State for seniors? 

Mr BROWN:  The strategic partnerships that are talked about are generally partnerships with industry.  The 
member may have seen some of the television advertising, in which there is a promotional advertisement for the 
State and at a later time a promotional advertisement with a tag on it for Qantas, or whatever.  That is one form 
of strategic partnering.  The commission also has other forms of strategic partnering.    

Mr BARRON-SULLIVAN:  Last month, one of the minister’s ministerial colleagues announced a major seniors 
function that was partly sponsored by and partly promoting the Queensland Travel Centre.  Does the minister 
think it is appropriate that another Western Australian government agency should be encouraging our seniors to 
travel out of the State to take their holidays?  I find that extraordinary.   

Mr BROWN:  What that media release may or may not say is not a matter that is at the top of our minds, but we 
are happy to look at it. 

Mr BARRON-SULLIVAN:  Is it not a bit embarrassing when one of the minister’s colleagues tries to promote 
tourism for Queensland? 
Mr BROWN:  I cannot recollect the media release, but if the Deputy Leader of the Opposition would like to 
provide it to us, we will look at it. 

Mr BARRON-SULLIVAN:  It is dated 23 August.   

Mr HYDE:  I hope that in this year of the Centenary of Federation, all the ministries will be working together to 
celebrate and bring all the States together.  I do not know what the minister’s view would be, but surely we 
should not be boycotting something that is being undertaken by another State in this great year of celebrating 
100 years of federation. 

Mr BARRON-SULLIVAN:  That seniors’ function was in Western Australia, and it was promoting tourism in 
Queensland. 
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The CHAIRMAN:  The Deputy Leader of the Opposition is seeking an opinion rather than asking a question.   

Mr BROWN:  It is obvious that that media release is of some concern to the Opposition.  That media release has 
not been raised with me previously, but now that we have the date, we will look at it. 

Mr WALDRON:  I refer to page 1020.  One of the decisions made since the state election is to provide an 
additional $2 million to market regional and rural Western Australia.  How will that $2 million be spent, and in 
which regions?   

Mr BROWN:  Part of the money to which I alluded earlier for the WA Tourism Network is to further reduce the 
fee to enable new operators to get onto the network.  A verification is undertaken by the regional tourism 
associations, which are the groups that are established to promote various regions of the State.  The RTAs try to 
assist by verifying the information that goes onto the WA Tourism Network.  We pay the RTAs $50 for each 
operator that they get onto that network.  The RTAs then use that money to promote their areas.  That is a very 
small amount of that $500 000, but that small amount will go to them.   

We have looked at some guidelines with regard to how the remainder - which is by far the bulk - of the money 
will be allocated.  The current thinking is that sums of up to $50 000 will be made available to two RTAs, on 
application, to promote new icons in their region.  For example, the Kalbarri tourism operators approached us 
and said now that Kalbarri has a new airport, was there an opportunity for the WATC to give a boost to Kalbarri.  
Likewise, the tourism operators in Kalgoorlie approached us and said once the Miners and Prospectors Hall of 
Fame was opened, would the WATC have any extra money that it could use to give Kalgoorlie a boost, because 
it now has some new infrastructure to improve tourism in that area.  What we are looking at under the guidelines 
is two allocations of up to $50 000 a year for the RTAs to carry out promotional activities - it is not so that they 
can employ someone - that are based on new icons, infrastructure or whatever else it may be.   

That will leave around $300 000.  We will then be seeking applications from three or more RTAs in a particular 
region for grants of up to $100 000 to promote their region.  We want to get the RTAs to work together.  For 
example, the Peel, the south west and the great southern RTAs may work cooperatively to establish some sort of 
visitor trail; or the heartlands may work with the goldfields.  We want to leave it up to the RTAs to work 
together closely to come up with a proposition that will promote larger regions within the State.  That will leave 
a small residue of funds that we will allocate, and the details of that are being worked out.  That is our current 
thinking with regard to the allocation of that money for regional tourism.  We do not want to sit in Perth and tell 
the RTAs what to do.  We want to look at the best ideas that come from the regions.  In addition, we will apply 
leverage to those funds by asking industry or local government to make some contribution to the utilisation of 
those funds to ensure that we put as much money as possible into the pot and get the best possible return from 
the overall investment. 

[2.30 pm] 

Mr WALDRON:  The associations are advised that they can apply.  The Kodja Place project at Kojonup, which 
comes to mind because it is in my electorate, could make an application.  Whether it would be successful is 
another story.  Is that how it will work?   

Mr BROWN:  We are very close to signing off on this arrangement.  The guidelines are almost complete.  As 
soon as they are signed off, all the RTAs will be given an opportunity to make a submission.  The submissions 
will go to the Tourism Commission, which will analyse them and present recommendations about how the funds 
should be allocated.  The purpose of this money is to promote regional Western Australia, to encourage people to 
take a holiday or break, or to hold a convention in regional Western Australia.  We will be relying on 
professional advice from the WATC about whether the submission from X or Y RTA should be supported.  That 
will be done annually.  Therefore, if an application is not successful in the first year, it might be in the second 
year and so on.  We will not necessarily impose an obligation on the RTA to spend all that money in one year.   

Ms SUE WALKER:  Does that $52 million equate to, on average, about $50 000 per region?   

Mr BROWN:  Yes.   

Ms SUE WALKER:  Therefore, with the extra $50 000 in crisis funding they can apply for, they will get a total 
of $100 000.   

Mr BROWN:  We have told each RTA that it will get $50 000 of the additional money that has been made 
available.  The WATC must sign off on the proposed use, but it is guaranteed funding.  It is not a competitive 
position.  The $500 000 in the budget is not allocated on the basis of $50 000 each.  As I indicated to the member 
for Wagin, some of that money will be used on the Western Australian tourism network, but it will go back out 
to RTAs.  That is only a small amount.  The current thinking is that there will be two lots of $50 000 for the 
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promotion of new icons or attractions in an area and three lots of up to $100 000 for applications from multiple 
RTAs for particular regions.  There will be a residue.  The amount will depend on the uptake on the tourism 
network.  That residue will then be allocated.   

Ms SUE WALKER:  I refer to the crisis allocation of $50 000.  At a tourism crisis meeting earlier this week the 
acting chief executive officer spoke in terms of short-term, long-term and medium-term scenarios.  It has just 
been stated that the $50 000 will be available in the short term.  At the crisis meeting, “short term” was said to be 
two to three weeks or three to four weeks.  Will that money be made available in the next few weeks?  Is there a 
time frame?   

Mr BROWN:  The guidelines will be out next week.  As soon as the applications are received, the money will be 
made available.  The intention is to make it available very quickly. 

Ms SUE WALKER:  It is important that the industry have the money in the short term.  Does that mean, at the 
most, three to four weeks?   

Mr BROWN:  There seems to be some disagreement about the time frame and what Mr Muirhead said the other 
day.  The intention is to provide it in the short term.  Mr Muirhead thinks that he said that means between two 
and eight weeks.  The intention is to make the money available very quickly.  

Mr McGOWAN:  My question relates to page 1020 and the decision to establish a dedicated environmental 
tourism unit within the Tourism Commission.  I would like an explanation of what is being proposed.  What are 
the unit’s aims and ambitions and what projects will be undertaken on behalf of the State?  As we all know, 
environmental tourism is one of the fastest growing areas of tourism activity in the world, particularly for people 
from overcrowded countries such as European and some Asian countries.   

Mr MUIRHEAD: We have two dedicated full-time equivalents working in that unit.  It has not been designated 
as a unit yet, but they are involved exclusively in nature-based tourism and ecotourism.  I am expecting within 
the next few months to boost that number to four by reallocating FTEs into that area.  We have already launched 
one product called “On the trail of the red-tailed black cockatoo”.  The product is linked to the Bibbulmun Track.  
People will have a proactive involvement in the environment and in protecting an endangered species.  A second 
project - the silky-pear project at Kalgoorlie - will be launched in the next couple of weeks.  A third project - 
whale spotting at Albany - will follow closely on that.  All the materials have been developed and we are now 
moving forward to the launches.  The fourth and fifth projects are being developed.  We will rapidly develop a 
wide range of projects around the State to create an ecotrail that people can follow.  It is designed for the niche 
market of people who want to be proactively involved in preserving the environment.  

Mr McGOWAN:  I recall a couple of years ago the launch of some environmental tourism activity at Lake 
Monger.  It concerned me at the time that some of these environmental tourism projects might have unforeseen 
outcomes, in that they might damage the environmental assets we are trying to preserve and use in a worldwide 
marketing sense.  Mention was made of measures designed to enhance the protection of these environmental 
assets; for example, the red-tailed black cockatoo.  What measures are being put in place to ensure that that 
enhancement takes place?   

[2.40 pm] 

Mr BROWN:  The red-tailed black cockatoo project, which was launched about two months ago, enlists the 
support of walkers on the Bibbulmun Track.  Hopefully they will stay on the track and not meander off and do 
damage.  Bushwalking has its pleasures.  This project will add to that enjoyment not only by giving people 
something to look for but also by providing returns.  Apparently the red-tailed black cockatoo is endangered.  It 
is a very large and striking bird.  It has young only every three years and its habitats are endangered.  Walkers 
will purchase a small kit that contains materials for recording sightings of the bird during a hike.  They then send 
those kits back to a central place so that they can be used by environmentalists, scientists, and others who have a 
knowledge of those birds, to determine the number of birds and the location of their nesting places.  After 
looking at that scientific information over time they can gauge whether the birds are coming or going.  I do not 
profess to know all the factors that they take into account, but it is certainly beyond the resources of the State and 
the research community to pay people to go into the bush to do that type of work.  We will be able to provide a 
body of information that scientists and environmentalists can use - in that way it is work - but it will be packaged 
in a way that allows people walking the track to know that in making observations for their own interest, they are 
also making a contribution towards the environment.  A number of packages already worked on will allow 
information to be provided, or other activities to be undertaken, that will enhance the environment, rather than 
detract from it.   

Mr McGOWAN:  Will building or construction take place on the Bibbulmun track?  The project launched at 
Lake Monger that I mentioned earlier involved building a jetty.  People were encouraged to go into the bush and 
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build things, and that did not seem to be appealing as a way of enhancing the environment.  Will the 
environmental tourism unit that is inside the Western Australian Tourist Commission be involved in the 
marketing campaigns of our environmental assets?   

Mr MUIRHEAD:  The environmental tourism unit has assisted and there has been wide liaising in order that we 
protect the environment.  I expect that the relevant regional tourism authorities will be heavily involved in the 
marketing of those as we move forward with the second stage of the Brand WA campaign, which is more about 
telling people what the State has to offer.  I expect some of those will be featured in the campaigns when we do 
our destinational and incentive marketing.  We will see them in the context of the nature-based tourism that we 
have to offer. 

Mr McGOWAN:  There was an announcement the other day that more destinational marketing would be used to 
sell Western Australia rather than using figureheads.  What sort of savings will be generated if we rely on our 
assets rather than using superstars to market those assets?   Will substantial savings be made to put in -  

Ms SUE WALKER:  Madam Chair, I have a point of order.  Is this related to the first question about the 
environmental tourism unit or the general marketing of tourism?   

The CHAIRMAN:  I will allow the question.   

Mr MUIRHEAD:  There are fairly substantial savings in production costs.  Whenever a high-profiled person is 
used there is always a cost for their time and for the use of his or her name, and so on.  There will still be 
production costs, such as filming and market research costs even if we use the natural environment, but we will 
not have to pay the substantial fee for that individual.   

Ms SUE WALKER:  I refer the minister to page 1020 of the Budget Statements.  When will the environmental 
tourism unit be established properly?  How much money has been allocated to its establishment, and where is 
that allocation contained in the budget?   

Mr BROWN:  I am advised it will be fully established by December 2001.   

Mr HYDE:  I notice that the Government is undertaking the bringing back the swans project through 
environment and planning measures on the Swan River, and swans have obviously returned to Ascot Waters.  As 
the member for Perth I am very much aware that metropolitan Perth is the number one tourism destination in 
Western Australia.  In the interests of encouraging a whole-of-government approach, are there plans to 
incorporate metropolitan environmental sites in this program using the virtues of black swans?   

Mr BROWN:  Only four or five packages are currently mapped out, and one of them deals with the black swans.   

Mr HYDE:  I am referring to general tourism promotion, and not one of those four or five headlined packages.   

Mr BROWN:  That is something that we could consider.  The intention of these packages is that people do more 
than look; we are trying to add to that experience.  As I mentioned earlier with the red-tail black cockatoo, it is 
interesting to see those birds - they have to be spotted first, but they are pretty noisy when they are flying 
around - but it is more than that.  When people use these kits they will not simply tick a list to indicate that they 
have seen the bird and submit the list for their own interest.  The sightings they document will provide 
information to the scientific community.  I do not know whether anything can be done with the black swans, but 
we can certainly look at it.   

Mrs MARTIN:  I am curious to know if any of these projects will be taken up in Kimberley.   

Mr BROWN:  I am aware that they are in Albany, Kalgoorlie, Mundaring, and Exmouth.  At this stage I am not 
sure whether anything is planned for Kimberley.  These packages are developmental, as people will have other 
ideas.  We are trying to add to tourists’ experience so that they are not just looking at X Y or Z, because it has 
been found that coming and looking is one part of the attraction, but coming and looking and participating is far 
more attractive.  We are trying to find a way in which people can participate in a positive way and not in a 
negative way that will damage the habitat or anything like that.  It is a matter of thinking through how that can be 
done.   

There may be options for that in the Kimberley, or elsewhere.  We could do a number of things, but they must be 
done in a positive way and be safe.  Various proposals have come to us that, on the surface, looked all right, but 
we were advised by the Department of Conservation and Land Management or other agencies that they involved 
an element of danger to tourists. 

[2.50 pm] 

Mrs MARTIN:  Do you mean the danger from crocodiles? 
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Mr BROWN:  Kiss a crocodile would not be a package that we are looking for.  It must be safe, something that 
tourists could do and that adds to the overall experience.   

Mrs MARTIN:  Are you looking at programs that involve dugongs?  You can touch them; they do not bite.   

Mr MUIRHEAD:  A nature-based product takes people to see dugongs around Exmouth.  I would find it 
staggering if there were no product development.  The Western Australian Tourism Commission officer in that 
region will work with local groups in the region - CALM, Department of Fisheries or whatever - to look at 
opportunities for development of these in conjunction with the regional tourism associations.  It is very much a 
partnership process to develop these packages.  However, we do not have a defined list.  We are aware that to 
build a reputation on eco-based tourism, we have to develop a lot of product.  The north west is one of the key 
areas in which that will take place.  

Mrs MARTIN:  Turtles are a viable product.  What about developing a marketing strategy?  They are found all 
the way down the coast. 

Mr BROWN:  Turtles is one of the packages that needs to be looked at.  It may be that it could also be looked at 
for the Kimberley as well.   

The CHAIRMAN:  I remind members and the minister to keep questions and answers short.  We are dealing 
with two divisions, and we have only an hour and 10 minutes left.   

Mrs MARTIN:  Do you have a program that deals with bilbies and their reintroduction into areas?  

Mr BROWN:  The Department of Conservation and Land Management has such a program.  We do have a 
partnership arrangement there.  That is something I am sure people could look at.   

Mrs MARTIN:  I refer to the third dot point on page 1024, which refers to new airlines being encouraged to 
come to Western Australia.  Has the minister spoken with any of these airlines?  In particular, what is being done 
to ensure competition on the east-west route? 

Mr BROWN:  Encouraging new airlines is a critical issue for the State.  The tourism industry is always keen to 
see additional airlines coming into Western Australia.  Earlier this year the Government held discussions with 
Emirates.  An arrangement was entered into whereby Emirates would fly to Perth four times a week, which will 
open up significant new opportunities in tourism and other industries.  The Government has held discussions 
with Virgin Blue Airlines Pty Ltd.  Those discussions have been going on for a considerable time, and we hope 
they will eventually result in Virgin coming into Western Australia.   

With the demise of Ansett Australia we face significant new challenges.  We will have to wait and see, and work 
as best we can with the industry and the federal Government, to try to overcome the major problems with the 
east-west route, which is a major cause of concern for us.   

The member will be aware that we were successful in our discussions with Qantas Airways Ltd, when earlier in 
the year Qantas proposed to stop its direct flights between Perth and Tokyo.  That would have had a negative 
impact on Western Australia.  Following discussions with Qantas at the senior level, Qantas agreed to continue 
the flights between Perth and Tokyo with Western Australia making even stronger efforts in Tokyo to grow that 
business.   

Some of the international airlines are looking at the way in which the new generation planes will impact on their 
business.  That is a changing dynamic.  The terrorist attacks in the United States have also had an impact on the 
operation of international airlines.  We are in a somewhat new dynamic since the unfortunate terrorist attacks on 
11 September and then with the collapse of Ansett two days later.  There are some challenges in this area.  The 
Government has been successful in maintaining international flights and retaining the Qantas Perth-Tokyo route, 
and getting new players into the market.   

Mr Muirhead will advise members of recent arrangements with Air Mauritius.   

Mr MUIRHEAD:  To ease the squeeze on east-west routes, it was negotiated and agreed yesterday that the 
Mauritius-Melbourne flight that Air Mauritius Ltd runs every Wednesday will land in Perth to pick up domestic 
passengers and carry them to Melbourne.  Air Mauritius normally has 100 spare seats on its current loadings.  On 
its way back to Mauritius Air Mauritius will fly via Perth to unload domestic passengers.  That has cabotage 
approval from the federal Government.  It has now opened the door, and we are talking to all other relevant 
international airlines about cabotage on this route in the short to medium term until we get capacity back up.   

Ms SUE WALKER:  The third dot point on page 1024 states that the Government will encourage new airlines to 
service Western Australia, and I appreciate that this document was printed before the crisis.  However, a pre-
election promise by the ALP on its web site mentioned that it will work to facilitate the entry of Virgin, Spirit 
Air International, Impulse Pty Ltd and other international and domestic airlines into Western Australia.  Would 
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the minister agree that to “encourage” is a lot less than “to facilitate”?  The minister just expressed a wait and see 
type attitude.  Besides some of the initiatives put in place like Air Mauritius has anyone from WATC been to the 
eastern States to talk to those airlines about this crisis - as requested by the Tourism Council.  Is the arrangement 
with Air Mauritius as a result of the talks by the federal Government that were requested by the Tourism 
Council?  

[3.00 pm] 

Mr BROWN:  A range of discussions were held with Qantas, Virgin Blue, Malaysia Airlines and Singapore 
Airlines and others seeking to encourage services out of Western Australia.  Those discussions will continue.  I 
had a long discussion with senior airline executives only a few days ago, and they went through the complexities 
of the matter with me at considerable length.  It is not a simple situation.  Obviously the marketplace is reacting 
to the current circumstances.  Ongoing discussions are being held with the view to getting in greater services and 
greater capacity.   

Ms SUE WALKER:  Were those discussions by telephone? 

Mr BROWN:  The Premier has met with senior officers from British Airways, and I have met with senior 
officers from Singapore Airlines Ltd.  There have been meetings at a very senior level on these matters.   

Ms SUE WALKER:  Has the minister had any talks with the federal Government about international flights 
being used in Western Australia, as he was asked by the Tourism Council Western Australia?   

Mr BROWN:  Yes.  The officers at the Department of Transport have had discussions with the federal 
Government.  I understand that that is where the cabotage and the waiving of the cabotage arrangements have 
come from.   

Ms SUE WALKER:  I refer to page 1016 and the Rottnest Island Authority.  The second paragraph under capital 
works program indicates that the Government has continued its support of the accommodation upgrade, facilities 
infrastructure and the environment through grants totalling $15.9 million.  However, it says that $14.1 million of 
that has been expended since 1995-96, while a further $1.7 million is planned to be spent in 2001-02.  I refer the 
minister to, first, the total cost of the capital works program.  The figure for the 2001-02 budget estimate is 
$2.763 million and the figures for the next two financial years total $9.2 million.  

Mr HYDE:  I believe that we have been precluded from asking and answering questions with a zero total.  

The CHAIRMAN:  To which page is the member referring?   

Ms SUE WALKER:  Page 1016.   

The CHAIRMAN:  We are dealing with divisions 58 and 59.  That item is before division 58.  It is not part of 
this division.   

Ms SUE WALKER:  What division is it part of? 

The CHAIRMAN:  I cannot advise the member on that.  This has happened with a number of items that appear 
in the budget papers.   

Ms SUE WALKER:  The prior page deals with the Minerals and Energy Research Institute of Western Australia.   

The CHAIRMAN:  The member for Nedlands should take this up with me later, but she should find another 
question to ask now.    

Ms SUE WALKER:  I will put it another way.  Page 1039 refers to the capital works program for the Rottnest 
Island Authority.  The capital grants figure for the contribution to new works for the Rottnest Island Authority is 
approximately $1.7 million.  In the minister’s pre-election policy he stated that he would ensure that $14 million 
is allocated over four years to upgrade and repair holiday accommodation units in settlement areas on Rottnest 
Island.  He has allocated $1.7 million, and it appears that just over $9 million will be allocated.  Is that correct?  
Why is it down $5 million on his pre-election promise? 

Mr BROWN:  There are two ways in which the capital contributions are funded for Rottnest Island: first, from 
direct central funding; and, secondly, from internally generated funds for capital contributions.  This is only one 
way, so the $14 million stands.   

Ms SUE WALKER:  The Government’s pre-election promise was for $14 million.  Will that come from both the 
Western Australian Tourism Commission budget and the internal funding of the Rottnest Island Authority? 

Mr BROWN:  It has always happened that way.   
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Ms SUE WALKER:  How much of that $14 million over four years will come from the authority and how much 
from the Government? 

Mr BROWN:  It will be the shortfall between what is allocated by the Government’s central funds and what is 
raised from island funds.   

Mr HYDE:  It is noted on page 1027 that international airline seats into Western Australia fell during 2000-01, 
under the coalition Government and the Elle promotion.  Why is this the case and what has the new Government 
done to reverse this terrible trend? 

Mr BROWN:  I do not know why the capacity diminished.  

Mr HYDE:  Somebody does.  

Mr BROWN:  We understand that Qantas Ltd decided to codeshare with British Airways PLC and South African 
Airways (Pty) Ltd.  The airline codeshared with British Airways from Singapore and with South African airlines 
from Johannesburg.  Under codesharing, one aeroplane makes the journey under three or four flight numbers.  
As a result, the capacity fell.  

Mr HYDE:  Is there a difference between capacity and actual international arrivals?  Surely, it should not matter 
whether the passengers come on South African Airways or Qantas; there are extra people.  

Mr BROWN:  The note in the margin says that in 2000-01, 1 711 fewer airline seats came into Western 
Australia.  I understand that that is a measure of seating capacity rather than tourist capacity.  

Mr HYDE:  Is it not a measure of real seats? 

Mr BROWN:  It is the lack of seats.  

Ms SUE WALKER:  Do the past couple of annual reports of the Western Australian Tourism Commission show 
that the Elle campaign has been highly successful? 

Mr BROWN:  A number of indicators show success.  We also have comparisons with other countries which 
exhibited an increase in Western Australian tourism but in which different campaigns were used.  We must look 
at a variety of variables to determine whether a particular campaign has been successful.  There was an increase 
in the number of visitors from some of the areas where the Elle campaign was used, but the number of visitors 
from areas where the campaign was not used also increased.  We must look at a number of variables, and they 
include things like the economic condition in the country at hand, the exchange rates; all those types of things.  
All those aspects have an impact on visitor numbers.  For example, during the Korean crisis - not many Koreans 
come to Western Australia - the rate of Korean visitors to the eastern States collapsed.  Figures are subject to a 
range of variables.  It is not possible to point to one variable as contributing to a success or a disaster.   

[3.10 pm] 

Ms SUE WALKER:  Your words were that during the Elle campaign, tourist numbers increased.  Is that correct? 

The CHAIRMAN:  Are we addressing the appropriation for 2001-02 or are you referring to measurements for 
2000-01? 

Ms SUE WALKER:  I am asking a supplementary question to that asked by the member for Perth. 

Mr HYDE:  Which is a line item. 

The CHAIRMAN:  Members cannot go back and talk about measurements - 

Ms SUE WALKER:  I withdraw my question; it is on record. 

At page 1019 reference is made at the third dot point to the development of touch packages under the heading of 
“Facilitating accelerated Western Australian tourism industry development”.  What are they and where are they 
in the budget allocation?  

Mr MUIRHEAD:  The touch tourism packages are the type of things we referred to earlier whereby, 
metaphorically, people can touch nature, whether that be in the form of spotting birds or whales, distributing 
silky pears or observing turtles’ laying habits.  They can benefit from some interaction or record what they see 
on video.  Touch packages link in with the ecotourism side. 

Ms SUE WALKER:  Will that be created as part of the environmental tourism unit? 

The CHAIRMAN:  The member must address her question to the minister.  
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Mr McGOWAN:  At page 1036 under “Major Achievements For 2000-01” reference is made to the completion 
of the Barrack Square redevelopment project.  Does the Tourism Commission have any ongoing involvement 
with the Barrack Square redevelopment?  Will more funds be spent on that project?  

Mr BROWN:  No. 

Mr WALDRON:  I refer to page 1020.  The member for Nedlands referred to a reduction in total consolidated 
fund appropriations in 2001-02 of about $2.83 million.  The forward estimates show further reductions for 2002-
03 and 2004-05.  Will the minister outline which programs have been cut, or may have to be cut, to allow for the 
decreases, and what will be the impact on regional tourism?  I acknowledge the contributions made to regional 
tourism. 

Mr BROWN:  The figure for the total cost of outputs is the key figure.  In 2000-01 it was $37.287 million, in 
2001-02 it is $38.335 million, in 2002-03 it is $38.295 million, in 2003-04 it is $39.67 million and in 2004-05 it 
is $40.299 million.  There are changes in the less operating revenue figures.  The member must look at the total 
cost of outputs.  With the exception of 2002-03, there is provision for a gradual increase. 
Mr WALDRON:  That is not how I read it.  I accept the minister’s explanation and I will look at it further.  It 
seemed to me that not as much funding would be available.  If I am wrong, I will accept that.   

Mr BROWN:  The total cost of outputs and the net cost of outputs show a gradual increase.  It is not huge, but 
there is an increase. 

Mr WALDRON:  I refer to the major achievements for 2000-01 listed at page 1030.  EventsCorp attracted seven 
major international events to Western Australia in 2000-01.  Will such support continue?  Are any events 
budgeted for regional areas under EventsCorp? 

Mr BROWN:  Yes on both accounts.  I ask Ms Wayman to provide advice on events scheduled for regional 
areas. 

Ms WAYMAN:  A regional events scheme exists that has an allocation of $120 000.  The criteria of the scheme 
are to build the profile of regions and increase expenditure by visitors.  Regions are encouraged to apply through 
a regional tourism association or directly to EventsCorp.  Events such as the Avon Descent and the Forest Rally 
have been supported over the past 12 months.   
Mr WALDRON:  I have a supplementary question.  If organisers of an event want to apply, can they go direct to 
EventsCorp - 

Ms WAYMAN:  Yes, or a regional tourism association.   

[3.20 pm] 

Ms SUE WALKER:  I refer again to the appropriation and forward estimates on page 1017 and the extra 
$5 million crisis money that has been allocated.  The minister said that in the short term - that is, two to eight 
weeks, from 14 September, I presume - $1.15 million of that money had been allocated, and a list of six items 
was provided.  In fact, only two of those items worth $205 000 can be acted upon immediately; that is, the 
$50 000 advertising campaign for intrastate tourism, I think the minister said, and the state catalogue, which is 
due out on 27 and 28 September. 

Mr BROWN:  October. 

Ms SUE WALKER:  Therefore, that is outside the short-term period; is that right?  It must be. 

Mr BROWN:  No.  With respect, the member for Nedlands is making up those dates. 

Ms SUE WALKER:  No, it will be in Hansard.  The state catalogue will be launched on 27 and 28 -  

Mr HYDE:  I heard what was said.  We have all replied to it.  It is coming out on 27 October.  If the member was 
in the tourism industry, she would know the dates. 

Ms SUE WALKER:  Mr Chairman, I am speaking to the minister. 

The CHAIRMAN:  The member for Nedlands should continue with her question. 

Ms SUE WALKER:  I am trying to establish that only $205 000 has been put aside for immediate advertising, 
and of that $205 000, $155 000 has been put aside for a catalogue that is due out on 27 and 28 October.  That 
being the case, has any of the $50 000 for advertising that is immediately available been spent? 

Mr BROWN:  I think there is a misunderstanding about the amount of money that is available.  Therefore, I will 
get Mr Muirhead to go through each of the issues, with the total amounts of money available in the short term, so 
that it is clear for the record. 
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Mr MUIRHEAD:  The radio campaign that started last week on 22 September will cost $50 000 in total, or 
thereabouts.  That is under way now and will run through to this weekend.  That $50 000 is an approximate 
figure, because the final figures are also being worked out on the basis of regional radio campaigns.  We have 
been working up these figures this week, so they are approximate.  We have already started work on the 
intrastate catalogue.  The prospectus has gone out.  About 3 000 operators in the tourism industry have that now.  
We will print that prior to 27 or 28 October.  Therefore, we will incur the debt of $150 000 prior to those dates.  
That is our estimate of the cost of it.  It will depend on the number of industries that participate, the number of 
entries we get, and the discounted rate that we have offered, which has been set.  The board of the Western 
Australian Tourism Commission signed off on the commitment to produce the intrastate Handicam 
advertisements at lunchtime today.  303 Advertising Pty Ltd was advised this afternoon to proceed with the 
production of those advertisements.  The national print campaign is both intrastate and interstate.  We have 
commenced the intrastate campaign.  Of the total estimate of $250 000, we have spent about $35 000 this week.  
More print advertising will follow.  That will commence tomorrow, Saturday.  I do not have the exact figures on 
that.  However, that will continue on through the campaign with Western Australia’s $100 million holiday sale.  
Interstate advertising is on hold.  It is ready to go the minute we can get enough access on the east-west route to 
warrant advertising and a full-fare structure.  Today, a senior member of Qantas, Mr Ian Mitchell, advised that 
by mid-October, Qantas hoped it would have the route up to 80 per cent of its previous capacity.  He believed 
that if it got to that point, a full fare structure would be put in place.  At that point, we would consider advertising 
interstate.  Today, the grants of $500 000 for the regional tourism association were discussed.  We will release 
the guidelines for those grants next week, and I expect applications to come quickly from the RTAs.  Depending 
on how rapidly those applications are received, we will acquit those funds quickly.  Finally, the metropolitan 
tourism recovery grant of $50 000 will be made available at the same time with the same type of guidelines as 
the regional tourism association grants.  Most of those funds, if they are not acquitted, will be actioned in a short 
time frame of two to eight weeks.   
Ms SUE WALKER:  The catalogue is estimated to cost $150 000.  How much does the minister expect the 3 000 
operators to pay for that advertising?  They must pay, albeit at a reduced rate.  Does the minister expect them to 
underwrite the whole catalogue? 

Mr MUIRHEAD:  No, I understand that people can pay three rates to advertise in the brochure: a basic classified 
rate of $100, a full text advertisement for $300 or a full text advertisement with a photograph for $500.  To give 
an indication of the assistance that has been provided, by comparison, an advertisement with full text and a 
photograph in the winter catalogue costs around $1 700 or $1 800.  The significant discount takes into account 
the current crisis situation in which the tourism industry finds itself.  It is imperative that we charge a fee for the 
advertisements, otherwise 3 000 or 4 000 products will clamour to get into the catalogue, which would be 
unworkable.  The industry and the Western Australia Tourism Commission have agreed that those rates are 
acceptable and that it is an appropriate response to the crisis.  

Ms SUE WALKER:  The minister said that the catalogue is estimated to cost $150 000, and that those funds will 
be used as part of the $1.15 million.  Is that advertising cost being underwritten by the tourism industry? 

Mr BROWN:  No, you misunderstand.  

Ms SUE WALKER:  I do not think so.  

Mr BROWN:  The cost of the publication is a lot more than $150 000.  The Government will contribute 
$150 000 in addition to the industry’s contribution to the publication at the rates mentioned by Mr Muirhead.  

Mr HYDE:  I have been contacted by tourism operators in the great southern who are delighted about this 
because for the first time they will get visible advertising for seven months statewide for only $100.  Previously, 
about $500 was the minimum entry point in the Winter Breaks campaign.  The entry point of $100 means that 
many small tourism businesses will gain interstate exposure for the first time.  Mr Muirhead mentioned the 
figure of 3 000 operators being able to have a presence in this campaign - or was it 3 000 who have been 
contacted?  How does that compare with the Winter Breaks campaign? 

Mr BROWN:  I am advised that we have contacted 3 000 operators, although we do not expect all of them to 
take up the invitation.  On the rough figures we understand that the $100 advertisement rate is less than a third of 
the cost that operators would normally have paid for the Winter Breaks campaign.  There is a cost - it is not free 
for obvious reasons.  However, given the difficulties with which the industry is faced, it is appropriate for a large 
chunk of the cost to be underwritten by the Government through the WATC.  

Sitting suspended from 3.29 pm to 3.38 pm. 
Mr HYDE:  At the last dot point on page 1038, there is a target of at least 1 200 subscribers to the WA Tourism 
Network.  How many subscribers does the network currently have, and how is the take-up going?   
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Mr BROWN:  I am advised that the uptake is going well.  This network is promoted among operators to get 
them on the network.  It is the hope of the Government that the network will have a large coverage.  The fee has 
been reduced, as I have already alluded to.  The fee is subsidised by $100, which is directly paid to visitor 
centres, and $50, which is directly paid to the RTA, making the fee now only $135.  It is a small fee by 
comparison with that set previously.  We still face the task of properly marketing it to all the operators.  I do not 
have available the total number of members on the network, or the uptake rate.  However, we will continue to 
promote it among the operators to get that high uptake rate. 

It is true to say that the tourism industry, like every other industry, is affected by the changes in 
telecommunications.  Unless the industry keeps abreast of those changes, it will face challenges.  The network 
will keep industry not only abreast of those changes, but also in the forefront of them.  We will continue to 
promote the network and, if we are successful, we will get a high uptake rate among the operators. 

Mr WALDRON:  On page 1032 of the Budget Statements, under major achievements for 2000-01, the bottom 
dot point states - 

Substantial growth in Regional Conference business followed the new Convention Marketing programs 
launched in the Goldfields, Pilbara and Great Southern. 

Will those programs be continued? 
Mr BROWN:  I am advised that this growth has been achieved through the Perth Convention Bureau.  The Perth 
Convention Bureau receives a significant contribution from the Western Australian Tourism Commission and it 
is intended that the funding will continue.  One would anticipate that the conferences would continue to be 
supported in regional areas. 

Mr McGOWAN:  My question refers to the top dot point on page 1031.  The Best on Earth in Perth calendar 
relates to the great international events that we have managed to secure through EventsCorp over the years.  
There has been some poaching, or attempted poaching, of those events in recent years by other States, 
particularly Victoria.  A recent newspaper article indicated that the State Government had entered an 
arrangement with Victoria in this regard.  How extensive is that arrangement and how serious is the Victorian 
Government about ensuring that we do not attempt to poach each others events in the future? 

Mr BROWN:  Earlier this year Mr Richard Muirhead, Mr Jeremy Henderson and I attended an industry 
ministers meeting, which was very interesting as it was my first ministerial meeting.  At that meeting we had an 
interesting discussion about competition between States.  New South Wales and Victoria had reached a common 
understanding about interstate competition, and the degree to which the process of “bidding up” to get certain 
projects for any State could be damaging to other States.  This process involved a project being put on the table 
and marketed around the States to “bid it up” and, therefore, get a larger state contribution.  Although there was 
no resolution of that matter at that meeting, given that it had been raised in that context I thought it would be 
wise to take the opportunity of raising it with Victoria because of previous concerns about Victoria seeking to 
encourage events to move to that State. 

We all know that Victorians are not exactly bashful about seeking to relocate events.  We took the opportunity of 
writing to the Victorian Premier to remind him of the arrangements that were spoken about at the industry 
ministers meeting and to seek confirmation that those arrangements would apply to events.  The article to which 
the member referred the other day arose from that.  The Victorian Government has confirmed that it will not try 
to entice Rally Australia into Victoria by overbidding Western Australia’s contribution to the event.  That is 
positive for interstate relationships.  The notion that one State will outbid another to secure an event and then 
other States later bid even higher amounts, first, builds up the cost of the bids overall; secondly, creates some 
uncertainty; and thirdly, poses particular problems for States with smaller budgets - obviously the less populace 
States of which Western Australia is one - which compete against States like New South Wales and Victoria.  It 
is hoped that the pronouncement will be wider spread and we should not have to go through the difficulties that 
have been gone through in previous years when events have been at risk because someone else has sought to 
poach them. 

Often States which develop a new event to a sizeable and marketable product and which reap the rewards 
through returned investment with the event being staged for a number of years have had that event poached by 
another State that has not put in the investment dollars to develop the event to a point at which it is successful. 

Mr McGOWAN:  The minister said he hoped the attitude would expand to cover other events.  Would that 
include events such as the Hopman Cup, to ensure Victoria does not grab that from us?  Does the minister have 
any arrangement in place for negotiating with the Governments of New South Wales and Queensland? 
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Mr BROWN:  I hope that the attitude that Victoria has indicated towards Rally Australia will extend to other 
events.  If it adopts that underlying philosophy, I do not see why it should apply to one event and not another.  If 
the Western Australian football teams become stronger than they are at present and we have a few Australian 
Football League grand finals between the Eagles and the Dockers, the Victorians might adopt a different 
position, but on current indications that seems a little way off. 

Mr McGOWAN:  Can the minister give us a time frame on that? 

Mr BROWN:  I wish I could.  Queensland has a different attitude and discussions with its ministers must be 
pursued.  There is certainly a different point of view in Queensland. 

Mr McGOWAN:  Is it a little more aggressive and not so accommodating? 

Mr BROWN:  Queensland has certainly evinced so far a different attitude towards competition for industry than 
Victoria and New South Wales. 

Mr BARRON-SULLIVAN:  On a point of order, I remind members that we have another division to go and only 
10 minutes left. 

[3.50 pm] 

Mr HYDE:  The second last dot point on page 1038 mentions the development of the national tourism 
accreditation program, which is supported by the Western Australian Tourism Commission.  Can you provide 
details of the arrangement and what is the take-up for that?  

Mr BROWN:  An accreditation program is promoted in Western Australia through the Tourism Council of 
Western Australia.  It has been very successful, and is now the national model.  The number of accredited 
tourism industry and registered industry operators has grown from 1996-97 to 2000-01 and that number is 
increasing.  It is important that it does, because if we want people to have a good experience, we must ensure 
that standards are met.  We do not want to receive complaints about the tourism product that will send people to 
other destinations.   
 


